About Acterra
Before reinventing ourselves as an R&D “Life Style
Consultancy Company”, we managed residential/
light commercial design build projects for over
twenty years. We are currently engaged with
research universities in the development of blended
renewable energy (RE) technologies for residential
application. The efficacy of these blended RE
technologies is being validated in our current
"concept home" "experience center". We have been
endowed with a balance of talent from our LEED
certified "GREEN" engineers to the seasoned
wisdom of our greybeards. Our software engineers
have developed custom software applications for
Delta Airlines and are passionate about the
integration of renewable energy and home
automation. Our new website is currently under
construction; we're just polishing up a few details
before producing a web based virtual tour.
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The "FIRST OF ITS KIND" ..a unique venue
where industry leaders, architects, developers,
media representatives, community planners, and
individuals can experience firsthand the
integration of renewable energy, food security,
energy conservation, and home automation. The
building incorporates a unique blend of
renewable energy technologies and reclaimed
materials, accented with botanical gardens and a
working conservatory.

The Design Concept: ...utilizing a synthesis of
technologies (geo exchange and solar
pv) ...optimizing the earths natural stored energy
and the latent power of sunshine. This ordinal
project represents a marketing opportunity for
providers of "earth friendly" products and
services. The E2010 Experience Center is more
than just a showroom to the trade. It is a private,
6,000-square-foot interactive residential “smart
home” environment located just north of Salt
Lake City Utah; powered by a blend of
renewable energy. It features automated space
conditioning, security, entertainment, and
lighting controls for all living spaces. Our
mission is to create an ambiance where designers
and their clients can fully appreciate the
seamless integration of new age technologies. In
this exclusive and professional setting,
participants can interact with tangible
technologies and consider how these can map to
their own personal aspirations and business
objectives. The Experience Center is available to
project partners, architects, building contractors,
designers, homeowners and other visionaries
exploring sustainable lifestyles.

Designed with a functional floor plan and comfortable
styling, it represents the next-generation of life styles and
provides all visitors a tactile experience in “Green” living.
The compliment of technologies addresses rising
consumer expectations and competitive pressures in
today’s challenging economic conditions
Sensory Marketing
As a purveyor of “Sustainable Life Styles”, Acterra
leverages the advantages of sensory marketing while
demonstrating “real world” solutions in the Energy 2010
Experience Center.
What is sensory marketing?
In the words of the great philosopher, Confucius … “Tell
me and I will forget. Show me and I will remember.
Involve me and I will understand”. While our consumer
based culture is becoming more and more individualized
and demanding, we are bloated with brand name
products and services. Functional attributes, features and
benefits are no longer compelling enough to attract and
commit customers. The new “Gold Standard” of effective
market communication engages the consumers’ senses
and affects their behaviors. One can observe exactly how
sensory perceptions such as touch, taste, smell, sound,
and appearance, affect customer’s emotions, memories,
bias, and selection.

Bottom Line Results
From reading spec sheets to viewing web based video
clips, every other option pales in contrast to real-world
environments and tactile experiences. There is no
better way to understand how effective and accessible
RE technology is than through sensory perception.
Micro Marketing
Upon completion, the Center will be utilized to
promote and demonstrate a sustainable life style
targeted to the upscale custom home market. Among
the many PR events, we are scheduling "invitation
only" open house gatherings hosted by full time
caretakers living in the concept home/experience
center. The Experience Center is not a model home to
be auctioned off at the end of a limited public "parade
of homes" event. We are committed to providing a
unique value proposition for solar product
manufacturers to showcase their technologies within
this venue for years to come. Our PR campaign will
consist of a balanced strategy including both electronic
and print market communications, accented with
invitational open house events. The company’s print
ad campaign will follow a judicious selection of trade
publications, online directories, and press releases.
The company’s website will draw traffic from multiple
social media campaigns, with ad links to sites of
featured manufacturers and suppliers participating in
the experience center.
Certified “GREEN”
The “concept home/experience center" is currently
being certified as an Energy Star facility. We also plan
on securing ANSI and Earth Craft certifications.

